
Situation Wright Manufacturing produces and markets mowers for the professional lawn 

maintenance industry. When Wright developed one of the industry’s most innovative

and well-received mower lines, company officials knew that an effective positioning

strategy was needed to build and expand its overall market presence. As a result, the

Design Channel was enlisted to establish a new Wright brand and bring it to life. 

Solution The Design Channel developed “The Wright Way to Mow”—a theme that encapsulated

the company’s forward-thinking stance and proven results. Executions in print, direct

mail, point-of-sale, sales collateral and a new website dramatically demonstrated 

how Wright mowers challenged traditional wisdom in the industry with mowers 

engineered to conform more naturally to the operator’s movements and balance,

resulting in better cutting performance and productivity. 

The Design Channel’s latest campaign for Wright, executed across print, direct mail,

online banner ads, brochures and the company’s website, builds on this foundation

of innovative thinking. It portrays Wright mowers in stunning natural settings, which

convey qualities that have made Wright mowers industry benchmarks.

Result Since the introduction of “The Wright Way to Mow,” the company’s business volume,

marketplace awareness and dealer numbers have steadily grown. Wright’s bold brand

platform continues to stand out among those of mower manufacturers, as evidenced

by the MarCom Creative Award we received for our work.
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