
Situation Scholarship Experts assists parents and students as they look for ways to pay for col-

lege with a free and highly accurate online scholarship search service at www.scholar-

shipexperts.com. The site gives visitors unlimited access to a scholarship database of

2.4 million awards worth over $14 billion and was called “the best scholarship search

engine” by Forbes.com. 2006 marked a new era for the Scholarship Experts. the com-

pany was acquired by a national financial company allowing for a new brand rejuve-

nation. The first debut to the re-energized branding was substantial ad buy in the

Hobsons’ suite of publications which are distributed to high schools and college coun-

selors.  

Solution The assignment will initially include the development of a fresh look and feel and an

advertising campaign targeted at high school counselors and their students. The cam-

paign will then be rolled out into collateral, direct mail and trade show materials.

According to SE’s Operations Manager, Lori Grandstaff, “We’ve been very impressed

with TDC’s ability to communicate a brand in a compelling and relevant way. So they

were our first and only choice for rejuvenating the Scholarship Experts brand.” 

We developed a positioning strategy around the idea of showcasing unique identities

of students and matching a financial award amount and quantity of scholarships avail-

able to them. The branded imagery was then carried through multiple communica-

tions including a trade booth, posters, mailings, buttons and collateral materials.  

Result What started as a solution to an immediate advertisement need has turned into the

prominent brand identifier for ScholarshipExperts.com. While early in its brand cycle,

the preliminary feedback has been very positive from the student, parent and guid-

ance counselor audiences.
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