
Situation MyFlorist had been delivering high-quality flower arrangements and related services

to a growing client base for over 17 years by the time it had expanded to four 

locations. When the decision was made to consolidate all operations at one location,

The Design Channel was hired to develop a branding and marketing program to

accommodate MyFlorist’s new circumstances and recoup lost walk-in business.

Solution We developed a program consisting of modest qualitative research, a re-positioning 

of the brand, a new look and feel, a direct marketing campaign, a website facelift and

a print campaign.

One-on-one interviews with both retail and corporate customers revealed that

MyFlorist was regarded as a provider of not only mid- to high-end floral arrangements

but high-touch service as well. This finding led to a positioning strategy that was 

centered on MyFlorist’s commitment to turn any sentiment into a beautiful, lasting

impression. From this, we created the tagline “Your expression. Our Passion.

MyFlorist.” Furthermore, we revised the company’s logo and created a branding 

toolkit as well. 

Result Our work not only helped re-energize the brand but also contributed to a significant 

lift in MyFlorist’s overall sales volume.

MyFlorist



o positioning statement

o tag line

o refined logo

o branding look and feel

Research Modes Used:

One-on-one Interviews

Competitive Brands Review

MyFlorist’s passion for creating unique floral designs
and delivering exceptional service turns expressions 
of love, friendship, sympathy and more into lasting
impressions. MyFlorist has a distinctive style not
only in their creative floral designs, but also in their
high-touch service. There are hundreds of human
emotions. MyFlorist has an arrangement to express
every one of them. 



o dm post cards 



o corporate brochure



o holiday   brochure self-mailer



o website


