
Situation K12 offers comprehensive curriculum, technology, community building, professional

development, and consulting services designed to support online school systems and

programs. Public and private schools, as well as individual households, use K12

products and services to provide an engaging and highly effective online education

experience for students in grades K–12. Students who have benefitted from K12 materi-

als include homeschoolers, struggling students, advanced learners, students who 

are from military families or reside overseas, gifted athletes and performers, and

homebound students.

K12 serves students in all 50 states and over 70 countries, and has partnered with over

2,000 school districts. It has invested over $240 million in curriculum and learning systems, 

and has delivered over 2.5 million courses online.

Solution The Design Channel was selected to produce extensive collateral materials and

assist in the evolution of its brand. The agency will provide copy and design services

in the development of brochures and sales tools targeting school and education 

system administrators.

“We can’t wait to get started working with K12,” said David Franek, president and 

creative director of The Design Channel. “K12 is a fast-moving company in a rapidly

expanding field, and our experience in the education arena should serve as a solid

foundation for K12 to further strengthen its market presence.”

Result To date we have designed numerous pieces of collateral. The company continues to

grow and will rely on TDC to design and produce new marketing materials.

K12 Inc.



o full-time online brochure



o common core brochure

o STEM brochure



o 2013 academic report



o branding material 
(white paper, HTML email,
agenda and handout)



o branding powerpoint template


