
Situation Each year, Johns Hopkins Medicine hosts A Woman’s Journey, a highly acclaimed

health conference. It features more than 40 faculty physicians conducting seminars on

30-plus topics that are vital to understanding today’s most important women’s health

issues. The event is hosted in Baltimore and is well-attended by women representing a

wide range of ages from across the mid-Atlantic region. To maximize interest and

attendance at the event, TDC was called upon to develop promotional materials.

Solution The program featured multiple elements, including print advertising, posters and a

range of promotional items. The cornerstone of the campaign, however, was a direct

mail invitation package. We developed a design that was fresh, attention-grabbing

and succinctly captured the vitality and strength of today’s woman. The invitation

package was mailed to several highly targeted lists that were procured specifically for

the event.

Result The response to the 2008 event was the largest in history, with a nearly 4 percent

response rate and over 1,120 attendees. The striking design and overall campaign 

consistency was a major factor in the conference’s success. And when A Woman’s

Journey was expanded to West Palm Beach, Florida, TDC was enlisted to adapt the 

creative to the needs of this new market.
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