
Situation Grace Episcopal Day School, a private school founded in 1960, offers programs for 

students from nursery through grade at two bustling campuses in Maryland. Steeped

in tradition and learning excellence, Grace provides a classic education in a warm 

and nurturing environment. The school wanted to update its image and develop 

marketing materials to better reflect these qualities and to convey the institution’s

growth and vision.

Solution The Design Channel recommended a review of the school’s positioning in the 

marketplace and a revamping of its visual identity. The existing logo was dated and

uninspiring, and the school’s communications materials suffered from inconsistency.

Our issues and needs assessment suggested that a solid foundation was needed first

before developing new materials.

We refined Grace’s positioning statement and redesigned its logo to better reflect the

school’s goals. We then designed an entire suite of new, coordinated communications

materials, revamped the schools’ website and initiated a brand identity standards

manual.

Result The new brand identity was extremely well-received and quickly embraced by the

school’s administration. The new branding has made a positive impact on the school’s

recruiting and development activities, and has helped Grace implement its marketing

efforts in a more coordinated and consistent manner.
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The whole child is important at Grace. We

nurture the emotional health, spiritual

growth, creativity, and physical develop-

ment of each student. We offer an enriched

academic program that prepares children

for continuing success long after they

graduate from Grace. Just as importantly,

we provide training for life, helping stu-

dents to become responsible citizens of

their neighborhood…and the world.
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