
AACOM

 Situation  The American Association of Colleges of Osteopathic Medicine (AACOM) provides 

a unified voice and extensive support for osteopathic medical schools, faculty, and 

students around the country. The association, based in Chevy Chase, Maryland, works to 

foster collaboration and innovation among its member colleges in education, research, 

and service, as well as develop initiatives to promote and raise awareness of osteopathic 

medical education and osteopathic medicine. 

   AACOM hosts an annual conference and had been utilizing a different logo, and look and 

feel, in its marketing and communication materials for each year’s event. To enhance the 

presentation of its collateral materials for the 2014 meeting and establish an identity that 

could effectively brand the event going forward, AACOM enlisted the services of TDC.

 Solution   TDC created a distinctive logo that will serve as the official identity of the conference for 

years to come. It featured a series of multicolored, loosely concentric circles (mirroring 

the “O” in “Osteopathic”) contained within a larger circle. The logo was integrated into a 

flexible lock-up with the conference name (and location and date of the event). In future 

years, AACOM will only need to update the location and date of the event. 

   In addition, TDC developed a new, inviting look and feel for a wide range of 

materials used to promote the 2014 conference and assist guests during the event. 

These included a program guide, registration forms, name badges, on-site signage, 

presentation screen animations, as well as a program and presentation template for 

the conference’s awards banquet.

 Result  AACOM has been extremely pleased with the upgrade in its conference communications 

materials since our engagement. It reported a number of favorable comments on its 

new logo and materials among conference attendees, and is looking to continue its 

relationship with TDC for additional marketing communications support moving forward.



• annual conference identity

• branding toolkit
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Research Modes Used:

Stakeholder Interviews

Desk Research



• annual conference brochure

• registration form



• conference signage



• attendee badge

• presentation screen animation

• conference app


